Data Storytelling Elements Example

MindWell’s Data Storytelling Example

Narrative:

« MindWell shares the story of “Alex”, a local high
school student who struggled with anxiety and
depression but found it difficult to seek help due to
stigma and a lack of accessible mental health
resources.

«+ This personal narrative is used to connect
emotionally with the audience, making the issue
relatable and highlighting the urgency of addressing
mental health support in schools.

Let's consider a fictional Community-Based Organization (CBO) named "MindWell,"
focusing on enhancing mental health awareness and reducing the stigma associated with
mental health conditions in a mid-sized community. Here's how MindWell utilizes the three
key elements of data storytelling—narrative, data visualization, and contextual analysis—to
advocate for increased mental health resources and support.
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To complement Alex's story, MindWell presents a series of infographics and charts:

- Abargraph showing the increasing rates of reported anxiety and depression among
teenagers in the community over the last five years. This shows the sharp upward
trend in mental health issues reported by local teenagers over the last 5 years.

- Apie chartillustrating the percentage of schools in the area without dedicated
mental health services or counselors.

- The purpose of this pie chart is to visually communicate the gap in mental health
services at local schools, with only 30% having resources dedicated to supporting
students' mental health needs. The larger red slice immediately draws attention to
the majority of schools lacking appropriate services.
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Contextual Analysis:

Broader trends contributing to mental health
issues among teenagers

* increased social media use,

* academic pressure, and

* the impacts of the COVID-19 pandemic.

* gap in mental health service provision within
the community's educational institutions,
comparing local data with national
henchmarks for mental health support in
schools.

Contextual analysis sets the scene for your data, showing why it matters. It's like giving your
numbers a backstory, explaining the bigger picture, and making sure your audience
understands the real-world impact of the data, clear and simple.

MindWell then provides a contextual analysis, discussing broader trends contributing to
mental health issues among teenagers, such as increased social media use, academic
pressure, and the impacts of the COVID-19 pandemic. They also highlight the gap in mental
health service provision within the community's educational institutions, comparing local
data with national benchmarks for mental health support in schools.

For the contextual analysis, we could include statistics on things like:

e Increase in social media usage by age group over 5 years in the community.

e Testscore and academic achievement data showing pressure students face.

e COVID-19 impacts - perhaps percentage of teens who reported worse mental health
after the pandemic.

And national benchmarks for comparison could include metrics like:

e Recommended ratio for number of counselors per students in schools.
e Average number of mental health/counseling sessions provided per student per
year.



Social Media Strategy for MindWell’s Data Storytelling Initiative
MindWell Social Media Strategy for Mental Health Awareness and Support
1. Objectives

¢ Raise awareness about the increasing rates of anxiety and depression among

teenagers in the community.
¢ Advocate forincreased mental health resources and supportin local schools.
¢ Reduce the stigma associated with seeking help for mental health issues.
2. Target Audience
1. Local high school students and their families.
2. Educators, school administrators, and school board members.
3. Local mental health professionals and advocates.
3. Key Messages

1. Mental health issues among teenagers are on the rise, and it's essential to address

this growing concern.

2. Many local schools lack adequate mental health resources and support for

students.

3. Seeking help for mental health issues is crucial, and we must work together to
reduce the stigma surrounding mental health.

4. Social Media Platforms
1. Platform: Instagram

¢ Reason: Popular among younger audiences, visually-focused platform ideal
for sharing infographics and stories.

¢ Content Types: Infographics, personal stories, mental health tips, resources
for students and families.

e Posting Frequency: 3-4 times per week
2. Platform: Facebook

¢ Reason: Wide reach across age groups, allows for sharing longer-form
content and engaging in community discussions.



¢ Content Types: Blog posts, event announcements, resources for parents and
educators, live Q&A sessions.

e Posting Frequency: 2-3 times per week

3. Platform: Twitter/X

¢ Reason: Suitable for sharing quick updates, news, and engaging with local
decision-makers and influencers.

¢ Content Types: Brief updates, links to blog posts or resources, advocacy
messages, calls-to-action.

e Posting Frequency: 1-2 times per day

5. Content Strategy

Share Alex's story through a series of Instagram posts and stories, highlighting the
challenges faced by local students and the importance of accessible mental health
support.

Create visually compelling infographics showcasing the data on increasing rates of
anxiety and depression among teenagers and the lack of mental health resources in
local schools.

Develop blog posts and Facebook content providing context on the factors
contributing to mental health issues among teenagers and the need for increased
supportin schools.

Engage with the audience by hosting live Q&A sessions on Facebook with mental
health professionals and advocates.

6. Engagement Strategy

Encourage students and families to share their own experiences and thoughts on
mental health through Instagram stories and Facebook comments.

Collaborate with local influencers, such as student leaders and mental health
advocates, to amplify the campaign's message and reach a wider audience.

Engage with local decision-makers and school administrators on Twitter/X to
advocate for increased mental health resources in schools.



7. Measurement and Evaluation

¢ Trackthe reach and engagement of social media posts, including reactions,
comments, shares, and click-through rates.

¢ Monitor the sentiment of user-generated content and conversations around the
campaign.

¢ Measure the impact of the campaign by tracking any changes in school policies or
resources related to mental health support.

8. Team and Resources

e Assign a dedicated social media manager to oversee content creation, scheduling,
and engagement.

e Partner with local mental health professionals and organizations to provide expert
insights and resources.

e Allocate a budget for social media advertising to boost the reach of key posts and
target specific audiences.

9. Guidelines and Policies

e« Ensure all content adheres to MindWell's brand guidelines and values, promoting
empathy, inclusivity, and non-judgment.

e Develop a protocol for responding to sensitive comments or messages related to
mental health, providing resources and support as needed.

¢ Train allteam members involved in the campaign on mental health awareness and
crisis response.

10. Timeline and Action Plan

¢ Month 1: Develop content calendar, create infographics, and blog posts, reach out
to local influencers and partners.

¢ Month 2: Launch the campaign on social media platforms, monitor and respond to
engagement, host first live Q&A session.

¢ Month 3: Continue sharing content and engaging with the audience, evaluate the
campaign's impact and make necessary adjustments.

¢ Ongoing: Maintain a steady flow of content, engage with the community, and adapt
the strategy based on performance and feedback.



